Isola Group

Tradeshow Promotional Mailer

Challenge:
Create additional booth traffic, with a first-time
promotional opportunity offered by show management, at
Isola’s largest show of the year. Already the leader in their
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Solution:

The direct mail postcard, offered for the first time by the
show organizers, was sent to a very targeted list of 2,500
first-time show attendees. This sounded like a great
opportunity to get new prospects to the already busy
booth. We decided to offer a daily drawing for an iPod in
the mailer, to this audience of engineers, with a clear call-
to-action to come visit the booth to enter. Top-selling

| Your Namo products were highlighted on the postcard to give
Tale prospects an overview of Isola’s product offering.
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Winner will be notified by email.

into the drawing. Three happy winners went home with
iPods Nanos.
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