
Isola	
  Group	
  
Tradeshow	
  Promo+onal	
  Mailer	
  

Challenge:	
  
Create	
  additional	
  booth	
  traf_ic,	
  with	
  a	
  _irst-­‐time	
  
promotional	
  opportunity	
  offered	
  by	
  show	
  management,	
  at	
  
Isola’s	
  largest	
  show	
  of	
  the	
  year.	
  Already	
  the	
  leader	
  in	
  their	
  
industry,	
  with	
  nearly	
  100%	
  market	
  awareness,	
  Isola	
  was	
  
looking	
  to	
  get	
  a	
  few	
  new	
  prospects	
  to	
  their	
  booth	
  where	
  
they	
  could	
  talk	
  about	
  speci_ic	
  needs	
  and	
  new	
  upcoming	
  
products.	
  

Solution:	
  
The	
  direct	
  mail	
  postcard,	
  offered	
  for	
  the	
  _irst	
  time	
  by	
  the	
  
show	
  organizers,	
  was	
  sent	
  to	
  a	
  very	
  targeted	
  list	
  of	
  2,500	
  
_irst-­‐time	
  show	
  attendees.	
  This	
  sounded	
  like	
  a	
  great	
  
opportunity	
  to	
  get	
  new	
  prospects	
  to	
  the	
  already	
  busy	
  
booth.	
  We	
  decided	
  to	
  offer	
  a	
  daily	
  drawing	
  for	
  an	
  iPod	
  in	
  
the	
  mailer,	
  to	
  this	
  audience	
  of	
  engineers,	
  with	
  a	
  clear	
  call-­‐
to-­‐action	
  to	
  come	
  visit	
  the	
  booth	
  to	
  enter.	
  Top-­‐selling	
  
products	
  were	
  highlighted	
  on	
  the	
  postcard	
  to	
  give	
  
prospects	
  an	
  overview	
  of	
  Isola’s	
  product	
  offering.	
  

Result:	
  
An	
  additional	
  run	
  of	
  500	
  cards	
  was	
  handed	
  out	
  in	
  the	
  
booth	
  to	
  passerby	
  with	
  many	
  being	
  returned	
  and	
  entered	
  
into	
  the	
  drawing.	
  Three	
  happy	
  winners	
  went	
  home	
  with	
  
iPods	
  Nanos.	
  


